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September 1989

Dear Colleagues:

This marks the third year that the importance of a literate citizenry in Michigan has been
recognized through the designation of September as Literacy Action Month. The value of a literate,
skilled workforce and .the impact that family support and the conununity can have in achieving this
are reaffirmed in this year's theme, Putting Literacy to Work in Michigan.

The efforts of educators, librarians and volunteers have continued to make a real difference
in the lives of individuals. This packet was created for your use during the month of September
and throughout the year. The enclosed materials are intended to assist you in supporting:

Literacy in the community
Literacy in democracy
Literacy in the family
Literacy in economic development

Once again, these materials were developed in a collaborative effort by the Library of
Michigan, the Michigan State Board of Education, and Kchigan Literacy, Inc. This partnership
continues to strengthen efforts to reach Michigan residents in need of literacy sldlls.

Sincerely,

James W. Fry
Library of Michigan
State Librarian

Ronald M. Gillum
Adult Extended Learning

Services, Director

Ed Robson
Michigan Literacy, Inc.

Board President



TIM RIM TO LZARN
Recognition of the right to learn is now more than ever a major
challenge for humanity.

The right to learn is:

the right to read and write;
the right to question and analyze;
the right to imagine and create;
the right to read one's own world and to write history;
the right to have access to educational resources;
the right to develop individual and collective skills.

The right to learn is not a cultural luxury to be saved for some
future date.

It is not the next step to be taken once basic needs have been
satisfied.

The right to learn is an indispensable tool for the survival of
humanity.

If we want the peoples of the world to be self-sufficient in food
production and other essential human needs, they must have the
right to learn.

If women and men are to enjoy better health, they must have theright to learn.

If we are to avoid war, we must learn to live in peace, and learn
to understand one another.

"Learn" is the key word.

There can be no human development without the right to learn.

There will be no breakthroughs in agriculture and industry, no
progress in community health and, indeed, no change in learning
conditions without the right to learn.

Without this right there will be no improvements in the standard
of living for workers in our cities and villages.

In short, the right to learn is one of the best contributions we
can make to solving the crucial problems of humanity today.

But the right to learn is not only an instrument of economic
development; it must be recognized as one of the fundamental
rights. The a:t of learning, lying as it does at the heart of
all educational activity, changes human beings from objects at
the mercy of events to subjects who create their own history.

Taken from the Declaration of the Fourth UNESCO International Conference on
Adult Education, Paris, March 1985 8/9/89 mj



20 QUESTIONS FREQUENTLY ASKED
ABOUT ADULT LITERACY

(and the answers, of course)

+ What is adult literacy? How Is it defined? ,
"Literacy' has many varied definitions. It conunonly is defined as the ability to read and write. An old
measure of adult literacy was being able to write one's own name. More recently, the term "functional
literacr has come into use in order to encompass daily survival skills in the definition. For example,a
person who is functionally illiterate may be able to read at a low level but be unable to perform simple
everyday tasks, such as filling out a job application or balancing a chcribook. Thus, a "functionally
illiterate adult" may be defined as an adult who does not have adequate reading, writing, or math skills
to perform basic survival functions in the society in which they live.

+ Is adult literacy widespread?
Adult illiteracy is indeed widespread in the US. and it crosses all income, gender, racial, age, and
employment lines. According to University of Texas research (the Adult Performance Level or APL
study), 20% of the adult population is functionally illiterate, and another 35% is only marginal in sldll
level. That leaves only 45% of the adult population as fully literate by the study's standards. For
Michigan, it is estimated that between 800,000 and1.9 million adults are in need of literacy services.

# Whore can I get information on volunteer literacy programs and adult education?
First, be sure to check your local ares for volunteer literacy organizations and adult and continuing educa-
tion programs. Second, your local public library may be able to assist you in finding literacy programs
and services in your area. Third, there are numerous state and national organizations you may want to
contact for information, such as Michigan Literacy, Inc. (MLI), the Library of Michigan, the Michigan
Department of Education, Literacy Volunteers of America, and Laubach Literacy Action. ContactMLI for
lists of state and national literacy organizations.

+ is confidentiality a concern in adult literacy programs?
The confidentiality of adult learners is an on-going concern. It is essential that the privacy of adult new
readers be respected. Confidentiality is a special concern of adult literacy programs because many but
certainly not all adult learners do not care to have others, including members of their immediate family,
know that they have reading problems. Thus, providing adult literacy services of all kinds requires a
certain sensitivity and effort to protect the confidentiality of individuals. As a final note, don't let
confidentiality concerns prevent you from consulting with new readers about their needs and desires.

+ What methods am best for teaching adults reading?
There isn't one particuler method that is appropriate for every adult new resder. There are a variety of
teaching and tutoring mathods, and they all are effective to some degree depending on the individual
student. HowevQr, the one-to-one tutorial method (using a variety of strategies and methods) has proved
especially effective for many new readers because it allows for the support of, and individual attention to,
the learner's needs and interests.
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+ How ate tho reading abilities et the adult now reader assessed?
There are a great variety of testing and assessment methods and techniques used by adult litenicyprogram& Commonly, adults entering a literacy program will be interviewed to find out about their
background and goods and then, at some later point, a reading asseesment evaluation is nerformed. Localliteracy programs ume meny different kinds of evaluation procedures ranging from vv.) informal fiveminute "tests" to much more comprehensive procedura. For more information about adult reading
assessment you may want to contact your local literacy organization or other organizations, such as localcommunity colleges or universities, Michigan Literacy, Inc., or national organizations (Laubach LiteracyAction or Literacy Volunteers ofAmerica) for more information.

# Should standard English be taught in a literacy program?
The teaching, or even the edstence, of a universal standard English is controversial and it is impossibleto fully discuss the problem here. However, it is important to remember that the learna's goals andobjectives are foremost in an acluilt literacy program. Thus, many adult new readers have no interest, orindeed need, to learn or use stl ard English, so it is inappropriate to force such usage on thoseindividuals. On the other hand, many adult learners do specifically seek assistance in learning or refiningtheir "standard" English; they certainly should receive the help they desire. In short, there is no simpleanswer to this question except to say that the learner's goals should be the primary focus of an adultliteracy program.

Arso there special literacyprograms tor non-English speakers? .

Many literacy organizations, adult basic education, community colleges, universities, and other groups dooffer reeding assistance especially tailoied for Englishas r .3econd Langumge (ESL) students. Check withlocal groups to find out which program is most appropriate for the individuals involved. It is alsoimportant to mention that there are many materials available written specifically for non-Englishspeakers. For =ample, the two national volunteer literacy orgenizations (Laubach LiteracyAction andLiteracy Volunteers of America) publish excellent beginning materials for ESL tutors and students.

* What kinds of materials ate mast appropdato for adult now readers?
First of all, the selection of material should always be based on the student's interests and goals. Beyondthat, adult new readers tend to prefer books and other materials that reflect real life and adult experiences,interests, problems and situations. Adult beginning readers also generally prefer short chapters; plenty ofillustrations; attractive book covers; clear black print and plain type faces; paperbacks (pocket or slimvolumes); lots of space between lines; wide margins; and an overall adult appearance. For help inchoosing materials, you may want to contact your local literacy organization or public library.

+ Aso chltdren's books useful for adult now readers?
As a general rule, children'sbooks should be avoided for adult new readers as they don't take intoaccount adult experiences and concerns, and are inappropriate in format and design. However, as withany general rule, thaw aro many exceptions that run counter to the rule of not using children's books foradult new readers. In fact, there are many child oriented materials, especially in specialized areas such asbiography, history, or aafts, thatare acceptable for adult learners, but great care must be taken inselecting these kinds of materials.

IThrory of MI( hR3ort oncl twrIn Lit('rocr. y Inc_ P 0 Box 30007. Lonwry MI 4090`) 511;373 4451 of 4452 2
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# Aro then any bask background matodals on adult inOraCy?
There is a plethora of reource material available on adult literacy. For general background on the issue,
begin with Jonathan Kozors Illiterate Amerks (New Yoric Continum, 1915) or David Harman's Illiteracy:
A Mead Dilemma (New York Cambridge Book Co., 1917). The above books contain bibliographies
and references which will lad you to other resources. Also, the U.S. Government Printing Office
(Superintendent al Documents,vs. Government Printing Office, Washington, D.C. 20402-9315) has
available a wide range of documents about literacy. The Library of Michigan has a literacy documents
Us: available to patrons, and be sure to ask at your local library to find other books and articles about
adult literacy.

Whore does funding for adult litoracy sowlcs cony* from?
Funding for adult literacy services, although still grossly inadequate, does come from a variety of sources.
Some of the major funding sources in Michiganhave included federal and state grants, local school
districts, libraries, corporations, unions, churches, various community group, private foundations, and
private individuals. The federal government, far and away the largest single supporter of adult literacy,
spent less than $17 per illiterate adult in 1986-87 to aid literacy efforts nationwide.

# What are tho twat: of a volunteer literacy prOgraM?
A literacy program has multiple benefits for individuals, families, the local community, and society as a
whole. Individuals benefit not only in terms of practical applications of reeding but in bringing new
enrichment ana pleesure to their lives as welL The community benefiti-through incressed understanding
among groups and individuals in the community, and the broader society benefits in having a more
literate populace contributing to our active denocracy. Adult literacy is a fundamental need not only
for individuals in our communities but for the basic ftmctioning of our society.

# How can I help?
Everyone can be surportive of adult literacy efforts in some way. Many people volunteer to tutor adult
new readers in their community. Others volunteer with local literacy organizations to help in other ways.Many businesses, organizations, and individuals contribute money or in-ldnd services, such as publishing
flyers or newsletters, to literacy programs. But there are also other ways to help support literacy efforts,
including working with local schools and libraries, encouraging local businesses arid organizations to
institute literacy programs or be supportive of on-going literacy efforts, and being an active advocate forliteracy in your community.

Michigan
Literacy, Inc.

I f r.1,, hi pin und

Library of
Michigan
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* How do you find publishers and producers of material for adult new readers?
There are mmuirous sources for adult new reader material& You mly want to first check with your publiclibrary to see what materials they have available. You may also want to check MLI's "Selected
Publishers of Books for Adult New Readers" for the names and addresses of many publishers. You mayalso want to consult ate or more of a number of bibliographies ofadult new reader materials, such asProject LEARN's Boob for Adult New Readers or Literacy Volunteers of America's Core Library for Literacy/Conversational English Programs, or Open Doors for Adult New Readers from New Raiders Press (laubach).

* How doesone chock the reading level ofprinted material?
It is important to be aware of the varying degree of reading difficulty among materials in order to makeappropriate selections for particular individuals. Unfortunately, published readability levels vary widelyand are often inaccurate. There are a number of standard formulas, suchas the Gunning Fog Index orFry's Resdability Graph, which are used to measure reeding level& However, often one can get a goodfeeling for the reading level of material simply by sldmming thedocument and looking at sentence lengthand the number of words with multiple syllables.

* Am audio-visual materials, mil ril in literacy instruction?
Audio-visual materials, if used approria'Aly, can be very useful adjuncts to help adults learn to read. Inparticular, there are a number of videos, cassette tapes, and computer prom= available that aredesigned specifically to help adult new readers. Audio-visual materials, such as films or books-on-taper-n also be used creatively to add interest and variety to basic literacyinstruction. Contactyour localliteracy organizations, public libraries or state and national literacy organizations for specific suggestionsabout available audio-visual materials for adult new reader&

* Do many adult new readers need special servics?
There are many special groups such as the visually or hearing impairvd, the physically handicapped,or dyslexics who meg require special or different services as part of an adult literacy program. Manyliteracy and adult education programs offer a variety of special service& Contact local groups andorganimtions to find out what services are available in your area. , . 0

* What roles can our public library play In promoting adult literacy?
Depending on the needs of thecommunity and the resources of the library, there are many roles publiclibraries can assume in fostering adult literacy. Some activities your library may want to consider are thedevelopment of an adult new reader collection, providing facilities and equipment for literacy training ormeetings, publkizing local literacy efforts, information and referrals, and advocacy for adult literacy ingeneraL Indeed, many of Michigan's public libraries are the major sponsors of volunteer literacyprograms in their communities.

* ;low is Meadult now reader Informed about available literacy resourcs?The adult new reader may not respond well to printed materials, although one should continue to reachout to adult learners through printed media as many requests for help come through family and Mends.Other ways to reach out include publicity through social service agencies and community groups, tradi-tional media (TV, radio, newspapers), social events, door-to-door canvassing, and word of mouth fromother adult new readers. Forother ideas, see MLI's sheets on promoting adult literacy, local communityresources, and recruiting adult new readers.
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PROMOTING LITERACY IN YOUR COMMUNITY:
A SHOPPING LIST OF IDEAS

Introduction

Reasons for
Promotion

Target Your
Audience

Consider
Available
Resources

Evaluate
Your Efforts

Promoting adult literacy is an easily acomplished task thatcan take a multitudeof forms. Literacy,
like a number of other issues, is a subjact which mates wklespead community concern and
support. Additionally, literacy effects all people in virtually every aspect of their daily lives.
Consequendy, with a modicum of creativity, Itirray aeons in pur community can be promoted
and publidaed in countless ways. AR CUMIN Nag Waled activities can contains promotional
component which allows you to me your imagination to create unique and original promotional
events or materials that may capture a new audience.

Odom beginning your promotional efforts, there are three major arms to consider 1) the reasons
or purpose for your promodonal effort, 2) the audience you want to urge, and 3) the available
resources. All three dtheseconsideradons will have an Impact on one another and ultimately will
help sharpen the focus of your activities.

Etch local community will have different promotional needs depending on the kind of COMI1111-
nity and its past support of adult literacy efforts. There are moony reasons for promoting or
publicizing adult literacy and a good proenodonal campaign is likely to imcorporate a number of
varied missions. Some of the reasons for peomotingadult literacyor publidzinglikracy activities
are Dreier% funds; 2) mcmidng students or yobs.= tuloes;3) orating community support for
programs; 4) providing a comatunity service; Mentertminthga tergeted audience; educating the
public about the problems of illiteracyM Ivia..iigdegual visiblility of your pregram or the
issue of adult literacy; and II) advocating a particular viewpointorconcem seprdispdult literacy
or adult new readers. Once spin,apromotionalactivity willinfall likelihood incompeasa number
of MU. For instance, a simple brochure could serve as a vehicle to income program visibility,
recouit tutors and students, educate the public, and mise funds depending on the type of brochure
and the goals of your promotions! indrawn.

Targeting your audience is another essential component of planning your promotional activities.
Deciding on who you want to reach will goa long way indeterminingthe form and content of your
promotionsi campgign. You may wait to focus eddy on reaching adult new readers,voluntent
tutors, or professional literacy providers for a fairly specific reason, or you may want to create a
broader campaign for the whole community. Nonetheless, your promotional effort, no matter
what the audience, will still take on its essential character based on the goals of the promotion.

The last major consideration in planning a promotional event or publidr, campaign is available
resources. Of coursi, funding is often the first consideration in developing a promotional plan. It
isessential to consider how much money you have, or will have, to spend on promodngyour ideas
and activities. However, you must also consider a number of other remoras at your disposal
before settling on an event or activity. Do you have enough time to wry out your plan? Do you
have enough staff or volunteers to execute your peomotional Mos? Do you nod to involve other
wasp; or organizations in your efforts? Do you havithe available mpertise to any out a new or
diffict4t concept? Do you have background information printed and available, or do you need to
mate now materials?

A final concern for any activity is the evaluation of success or failure of the activity. It is crucial
in promotional activities that you perform some kind of evaluation so that your efforts improve
year by year. Although much is being done to fight the problems of adult illiteracy, no one expects
the Problem to disappear in the near future. Thus, by evaluating the graces (or failure) of your
promotional efforts based on your original goals, you will gradually pin a storehouse of
knowledge which will lead to increasingly worthwhile and peoductive efforts. Don't become dis-
couraged by failures in your promotionsi campaigns. Manyefforts start slowly and over the yeaos
snowball into grand events. Remember that persistence and laming from oxporionce will he kr
to successful promotion of adult literacy in your coemmmity.

In t,11, H. H
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Promotional
Ideas and

Slogans

Conclusion

In order to get your aeativeenergies flowing, two lists one containing promotional ideas and the,
other consisting of media slogans are presented below. Feel free to *stear any of the ideas or
slogans outright, or use than to come up with ideas of your own. The list of promotionel ideas is
divided into three sections: easy, medium, or difficult-to-do. The divisions are based on the
amount of money, time, planning, and resources involved in the projects, although same "easy"
projects may turn out to be "difficult" depending on your resources, community, and the plans for
the project.

Good luck in carrying out a successful promotions' campaign! Please be sure to let Michigan
Literacy, Inc. and the Library of Michiganknow of your activities so that we can help publicizeyour
efforts and share innovative ideas with othen.

Literacy Related Media Slogans
A book is a wise prize
Adult literacy is good business
A nation of readers
An invitation to read
Be all you can be . . . READ
Book Break
Book Nook
Book Power
Bcoks are basic
Rooks a..-e BASICS
Books are best friends
Books are music to the eyes
Books - Food for Thought .

Books kor the fun of it
Books open doors to

knowledge
Celebrate your ability to read...

use it!
Celebrate reading
Curious? READ!
Discover new worlds - READ
Fall in love with reeding
Follow the Reader better

yet, be one!
Free reads!
Freedom Reader
Go for the gold - READ
Go for the gusto - READ
Help someone fall in love with

reading
Help someone read theirway

to the top

Illiteracy in Michigan isn't
fictional

Invest in mind power
Keep growing, keep going,

keep reading
Keep Learning - Keep Reading
Knowledge Li real power
Learn to Read; Read to Learn
Lift your spirits - READ!
Light up your life . . . READ
Literacy is forever
Make a Pledge to Literacy
Masterpiece Reader -

Meet a need - READ
Meet a need - Support adult

literacy
One good book deserves

another
Open books - Open doors
Open doors, open books, open

futures
Open doors to knowledge
Open your future - READ
Pass the word . . . READ
Pig out on books
Plant the seed - READ
Put literacy on your calendar
Reach a new reader
Read and let the sunshine in
Read FREE
Read? Indeed!!!

Read me.
Read more know more
Read on!
Read .. . Succeed
Read to Know
Read to the MAX
Read your way to the top
Readers are leaders
Readers hold the key to success
Readership Leadership
Reading . . . a bright idea
Reading is contagious. Infect

someone.
Reading is the gateway to

knowledge
Reading is the right track
Reading, Willing and Able -

Adult New Readers
Right to Read
Sing out for books
Support Adult Literacy
Tadcle good reading
Take a book break
Take me to your reader
Take off with books
Take time to read
Tickets to reading
Top Reader
Turn on with books
Widen your world - Read
Wonderful World of Books

Tr11` Lihr i MR-h{(Inn (Ind Mt tui)Cm y Int P 0 Box )0(1"1' lk,c,m) 5,7 3)3 15o3 2
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A Shopping List of Literacy Promotional Ideas

* Easily Accomplished Promotional Activities:
* set up an information booth at the library, malls, fairs, etc.
* distribute flyers, bookmarks, posters or other printed materials
* encourage your library friends group to adopt literacy as their cause for a year
* write an article for a local shoppers guide
.); send Public Service Announcements (PSAs) and press releases to local media
* get your mayor or county board to proclaim a literacy day or month
* publicize statistics on illiteracy in your community versus the number of

people being served
* print business cards with a literacy message

dishibute brochures and posters from state and national literacy
organizations

* display old reading primers or texts alongside a modem literacy display
* hold a "Say YES to Literacy " open house
* ask local churches to put an announcement in their bulletins
* create a display on illiteracy around the world
* print and distribute literacy related bumperstickers
* give away pins or buttons
* sell T-shirts or sweatshirts with a literacy message
* ask a local restaurant to print placemats with a literacy theme
* run a slogan or logo contest
* ask bowling alleys or golf courses to print ads on their scorecards
* hold a tongue twister saying contest
* encourage field trips from local adult education classes to local libraries

publidze tutor/studentmeetiog places. . . . . . .
* distribute free information at a low reading level on a variety of subjects

(taxes, health, etc.)
* borrow road signs from the highway department for a literacy display
* sponsor a crossword puzzle contest
* hold a poetry reading for literacy
* ask local newspapers or magazines to offer free subscriptions for students

reaching specified goals
* contact supermarkets to see if they will print a message on their shopping

tf: a paper airplane making contest in support of literacy
* run a film or video festival with foreign or captioned films for non-English

spealcers
* develop a program on comic books and literacy
* create a read-aloud program for parents and kids
* hold an anniversary birthday party for your literacy organization
* sponsor a 'Take a Break and Read" program where everyone in your

community stops and reads for five minutes

ond Mc htrion Litt ,f,1( y Inc PO Box 3001J/ Low.'n, r.114F409 51/ 3/3 1593 -



* Promotional Projects Requiring a Moderate Amount of Effort and Resources:
* establish a family reading contest
* develop a family reading workshop with tips for parents on reading to their

ddldnn
* work with local newspapers and talk shows to create human interest stories
* hc4c1 a "No TV " pledge campaign
* create a stories "store" in a local business where volunteers read aloud to

children while their parents shop
* create a cookbook by or for adult new readers
* host a celebrity spelling bee
* hold an ice cream social for the community
* conduct a read-a-thon with a specific focus (families, community groups, local

celebrities, adult new readers)
* insert notices into local bills (electricity, phone, etc.) or paychecks
* create readinggames and publicize them - or use them at local fairs and malls
* hold a trivia contest for literacy
* use a paperback book give-a-way to promote your literacy efforts
* set up a "Reader's Day"or "Support Literacy Day" at local sporting events
* do readings on local TV or radio
* develop a "Nation of Readers" photography exhibit
* coordinate a storytelling festival
* hold an event for literacy centered around an activity such as bike tours, runs,

walk-a-thons, bowling, juggling, boomerangs, Idles, fishing, golf, skateboards,
hot air b. lloon rides, folk dancing, hula hoops, yo-yos, stamps, basketball free
throws, nature hikes, checkers, aerobics, or innumerable other activities

* develop outreack programs to retirement homes
* co-sponsor events with local museums (i.e. the history of local schools,

scientific literacy)
* host an autograph party with local authors
* explore the history of literacy in your community through old documents,

diaries, and oral histories
* create seasonal events for holidays like New Years atesolve to Read) or

Halloween (Illiteracy can bc a Frightening Experience)
* aek movie theaters to run ads
* set local art groups to paint murals or cats
* hold a literacy event in conjunction with filling out tax forms
* host a community picnic for literacy
* ask local offidals to get involved with your literacy campaign
* develop a literacy newsletter
* hold a sing-a-long in cooperation with local classes
* sponsor a poster contest
* create a "Make Readinga Habit" program in which you ask people to read at

the same time every day
* create a gift catalog of items you would like to have donated to your literacy

Program
* con ct a community survey to raise literacy awareness

12
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* More Complex Promotion 41 Activities:

* hold a public forum or hearing on illiteracy
* develop a speakers bureau and regularly speak to local groups
* create a local literacy hotline
* develop a public access TV show
* advertize on billboards
* create presentation materials such as slides, overheads, videos and flip charts
* initiate workplace displays or mini-libraries with adult new reader material
* set up a reading lab for adults
* develop special programs for non-English speaking groups
* hold a fancy dress dance
* co-sponsor ar, ethnic festival
* host an historic home tour
* get involved in theater - awe your own play or have a local group put on a

play with a literacy theme
* conduct an oral history project that will result in written materials for adult

new readers
* sponsor a celebrity softball game
* hold a book auction
* ask local restaurants to create chocolate desserts for a "Chocolaholics for

Litcracy" fundraiser
* create a literacy olympics
* develop programs with other organizations on various aspects of literacy

(cultural, math, geography, etc.)
* work with local health departments to write materials on health related

subfects for adult new readers
* republish library information at a low reading level appropriate for adults
* cTeate informational packets for adult students cn natural foods and how to

read labels
* sponsor a adult literacy treasure hunt
* de:elop an "Adult New Reader University' in your library
* work with local county extension offices to provide informational materials
* ask doctors, nurses, lawyers, and other profeesional people to hold mini-

sominars for adult students
* explore the possibility of using soap operas with literacy programs
* focus on women and literacy in all of your activities for a month
* develop programs and information on literacy in the workplace (i.e., "Read

about Chemicals at Home and Work," "Reading Means Success," etc.)
* create displays on the future and literacy

Michigan 3

Literacy, Inc.
Library of
Michigan



I
commuNny CONTACTS RESOURCES CHECKLIST

There are numerous and varied resources available in every community in Michigan that are
helpful in aiding adult literacy activities. It is essential that service and educational
organizations reach out to their communities in support of literacy efforts for the sole reason
that adult new readers have a great variety of intxests, needs, and problems that are not likely
to be met by only one organization or group. However, there are additional reasons for
developing or furthering cooperative efforts in your community.

* To reach more people
To improve services
To maximize resources
To extend services to previously unserved groups
To develop more specialized services
To improve public relations
To improve your image in the community
To open up funding possibilities
To increase community support
To benefit the community

* To avoid duplication of services

The first task in making contact with community resources is identifyinv them. The
available resources are unique to each community, but some of the organizatioia or agencies you
may want to consider approaching are included on the reverse side. To use this worksheet, fill
in the name and phone number of the contact individual and the date on which you made the
contact.

Name of
Contact Phone No.

Date of
Contact

school librarians

city council members

city manager or mayor

newspaper editor/owners

radio & Tv station directors
or news directors

mail carriers

employment service
personnel

recreation directors

judges & attorneys

doctors

pk.annacists

psychologists

counselors

police officers

coaches

14



clergy & religious leaden

teachers

librarians

personnel managers

long-tUne residents

head of maintenance
in local industries

sports stars/student
sports stars

landlords

principals

legislators

accountants

club/organization officers

chief of police

insurance agents

adult or community
education directors

bank tellers & offic.rs

barbers & hair stylists

local govt. officials

local politicians

members of service organizations
(Rotary. Kiwanis. eic.)

members of volunteer MigInizations
(R.S.V..P.. Voluntaty Action
Centers, etc.)

business owners & managers

day care or senior
citizen center directors

program chairpersons of
social service organizations

15
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CIURCE2 S AND On= COMMUN I TY GROUP S
CAN WE LP THZ L I TICRACT MOVZNZNT

ANAANN333

Publish articles in newsletters or bulletins
Post or distribute information on local literacy services.
Provide speakers at congregational and community

gatherings.
Encourage and lead public dialog on the issue.

ADVOCACY

Encourage church groups to adopt illiteracy as a priority
concern. .

Support and urge for bills to be passed that benefit
educational programs for adults.

Provide active support for existing community based
literacy projects by engaging groups in joint projects.

Provide xposure to the relationship between literacy
probleras and societal problems.

Monitor literacy issues and programs.
Provide statements and letters of support for local

volunteer group fund-raising efforts.

ACTION

Sponsor a fund raiser for a local volunteer organization.
Provide space for tutoring and/or adult education

sessions.
Sponsor and/or provide space for tutor learning.
Provide funding, in-kind services, supplie3 and materials

to local volunteer groups.
Sponsor promotional activities such as a read-a-thon with

local volunteer groups.

1 6

8/9/89
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FACTS ABOUT
HUMAN INVESTMENT IN MICHIGAN

If every Michigan citizen has the opportunity to achieve at least these new basic sldll levels, our economy
can prosper and grow, our industry can reassert world leadership, andour people can enjoy the rising
standards of living that will make Michigan the best place in the world to live, work, and raise a family.

--Governor James J. Blanchard

Michigan, as it continues to transform itself from a symbol of America's aging manufacturing economyto a model of the competitive, technology-based economy of the future, faces a formidable problem: an
estimated 1.3 million people do not possess the skills the new economy demands. (Countdown 2000:
Michigan's Action Plan for a Competitive Workforce, March 1988)

75% of the labor pool for the year 2000 is already out of school and in the labor force. (1980 Census
Data)

Michigan has too many workers with limited education, given the number and kind of jobs being
created in our economy, and not enough advancededucation. In addition, census figures are based on
grade level attained not actual functional levels. (Countdown 2000: Krchigan's Action Plan for a
Competitive Workforce, March 1988)

30% of adults in Michigan over age 20 have less than a 12th grade education.

cadciariCallactial Araallbunba PeMent
0-4 119,618 2%
5-8 692,734 11%
9-11 1,014,391 17%

Over 800,000 (13-15%) people over age 25 in Michigan today have less than an eighth grade education,
while 30% of the new jobs will require four years of college.

Approximately 64,000 people, annually, participate in adult basic education and literacy programs,
which is 8% of the total projected population in need of services.

- In 1987-88, 2,839 people in adult basic education programs obtained a job or improved their
employment and/or salary. If those individuals were employed at a rate of $5.00 per hour for one year, it
would bring $29,525,600 into the state.

From 1987-88 to 1989, at least 1,026 adults participating in Job Training Parmership Act
programs obtained ibsidized employment. Based on the rate of $5.00 per hour, $10,670,400 would
be gained in the stale.

In 1987-88, 702 adults participating in adult basic education programs were removed from public
assistance. Based on an approximate yearly income of $3,984, $2,796,768 was saved in Michigan.

This is a gain of $42,992,768 for 4,567 individuals. (Note, figures reflect strictly wages or income
generated for an individual, not including taxes, benefits, other costs or family size.
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Local Sources for Assistance:

or Michigan Employment Security Commission

sr Job Training and Partnership Act (fTPA)
Service De Way Area (SDA) Office

ir Local or Intermediate School District
Offices of Vocational Education

or Community Colleges



tele* Oupismode

i.

You ore cordially invited to an open ;muse

Date:

Time:

Place:

Make this a Family Affair!

We look forward to meeting
children and grandparents.

RSVP * Attending

.....



: 414°1 READevelopments
Michigan Adult Literacy Initiative

it fletkc'
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Need Help? Coll the Michigan Basic Ms Hotline 1-800-537-2836



Read Succeed! I eadeiFo

Lift your spiri

READ TO LEARN

FREEDOM
* READER *

"
A A
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30 Second Radio Public Service Announcement

Focus on Community Support

1990 is a special year. It-is International Literacy Year.

We all have something to gain by improving literacy in our families, our
communities, and our workforce.

Community groups, such as churches and service clubs, can help by raising
awareness about the problem of illiteracy.

Businesses can help by offering literacy programse.to their employees.

Everyone can help by supporting local literacy groups.

:t is time for nq to join with communities around the world in helping adults
learn to read.

For more information, call 1-800-537-2836.
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20 Second Radl^ Public Service Announcement

Focus on Volunteers

A very special event will be happening soon.

1990 is International Literacy Year. By helping adults learn to read, wecan improve our families, our communities and our workforce.

Join with people around the world and the 5,000 volunteers who have already
stepped forward in Michigan.

Help an adult learn to read.

For information on volunteering, call 1-800-537-2836.
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20 Second Radio Public Service Announcement

Frnus on Students

A very special event is taking place around the world.

1990 is International Literacy Year.

Make this the year you improve your reading skills.

Join adults throughout the world who are working together to improve their
lives, their families and their communities.

International Literacy Year can be your year to learn to read.

For more information, call 1-800-537-2836.
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Call the Michigan Bade Skills Hotline]

nkhlort Department VAINestlen

1-1100437-2836

TEM YOU CAN =ANN TO RZADI

s

¶

MIA Camera Ready for Newspaper:

Vela MO PSA I a year bed newspaper and request that they print i t daring Literacy Adios Neat&

PSA Camera Ready for Newspapa:

Take this PSA t a year local newspkper and ripest dust they pint it *trim Literacy Actioa Moat&

[ is74 Al Call the Michigan Rade Skills Hotline...

nichiesot Depart/mat qf Ihtsgetton

1400437-2M

YEN YOU CAN LEARN TO REAM


